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Amidst a challenging macroeconomic environment, the 
Structured Products Group’s Asset Backed Securitization 
(ABS) team delivered a standout performance in the first 
half of 2025. It earned the #1 position in Bloomberg’s 
ABS league tables* — a historic first for the group.

Key highlights:

• Reached #1 in ABS league tables with $15.4 billion in 
volume and 8.80% market share, up 172 bps from 1H’24.

• Executed 56 lead deals, including 22 left leads, 
compared to 55 and 21 respectively in 1H24.

ABS team climbs to the top of 
Bloomberg’s ABS league tables 
In 2024 the ABS team broke into the top 3 — and with a #1 finish 
in 1H 2025, they’ve proven they’re here to stay.

Corporate & 
Investment Banking

While total ABS market volume dipped roughly 6.5% year-over-year, the team’s resilience and strategic execution kept them 
nearly on par with last year’s record-setting underwriting fee performance. 

This is a major milestone for us. We are consistently in the top 3 U.S. ABS arrangers and outperformed our 
competitors in the first half to secure the #1 spot. We’re grateful to our clients for putting their trust in us.”“

Chris Pink and Jen Doyle 
Co-Heads of SPG

The first half proved that a strong focus on clients and new prospects, collaboration, and consistency can outperform 
even in a down market — and the league tables speak for themselves. We’re showing what’s possible when we align 
around our clients and execute with precision.”“

Branden Avishar 
Head of ABS


